Do you include tax
and other technical

resources on your
firm's website?

If yes, has the content
been written by you?

Typically, how many new
enquiries can you trace
as originating from your

website each month?

Based on 32 respondents to survey conducted in Spring 2010

Other findings were that:

47% thought that bought-in technical content was value for money. 18% answered "No, | don't think it pays for itself" with

the remaining 35% being undecided.

24% had no idea whether clients and prospects were actually using the technical resources on their websites.

When asked "When was the last time you refreshed your overall website design (look and feel)?" 85% responded that they
had done so within the previous three years, 44% less than one year ago.




